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ABSTRACT 
 
This study highlights export and import industry in North Sumatera. Export is trading Indonesian goods 
abroad. Indonesia is really great country with marvelous territories moreover it has large number of 
export in it. There must be decreasing and increasing price such the presence of FOB that take a risk, 
yet reducing and rising are really reluctant in export and import. This study was conducted to highlight 
phenomenon happen in Badan Pusat Statistika (BPS) in north Sumatera especially in industry export 
sector. The researcher applied qualitative method of research to observe and describe industry export 
in BPS and it was found that; the development of export in industry sector in North Sumatera viewed 
from FOB value has significant decrease in 2012 – 2013 and in 2013 – 2014 has increased. There is 
increasing value in 2012-2013 and a little decreasing value from 2013-2014 in the development of 
export in industry sector in North Sumatera. The development of export in industry sector can be seen 
from international prices since international prices significantly influence market prices. International 
prices are more than domestic prices. The development of export in industry sector can be seen from 
the exchange rate that cause export in 2013 with the higher international prices and in 2014, the 
exchange rate is lower with lower international export price. 
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INTRODUCTION 
 
Almost all countries in the world nowadays 
cannot fulfill their needs from their own 
production. Even small or big countries, 
advanced or developed countries, need and 
deliberate exchanging goods and services each 
other. In free trading era nowadays, 
international trade takes very important role. 
The competitiveness is getting complicated. In 
facing the challenge, government should revise 
international economic performance. It’s hoped 
by upgrading economic performance better, 
internal performance is getting better to support 
export and import. The manufacturing industry 
often gets main priority in national planning 
building because this sector is considered as 
pioneer in developed country. 
According to Surbakti (2007) as entitled 
Analisis Pengaruh Ekspor dan Impor Sektor 
Industri Terhadap Perkembangan Industri 
Sumatera Utara stated that based on the data 
gained from the study, it is found that the 
progress of export has great improvement year 
to year except in 1997 and 1998 when the 
country was in economic crisis, consequently 
North Sumatera is in slowdown export. Based 
on the estimation result, it can be known that 
either export variable influence negative or 
insignificant to industry development variable 
on trustworthiness 90%. However, industrial 
development a year back cause positive and it 
is significant to industrial development in on 
going on year in North Sumatera at 
trustworthiness 95%. Based on the background 
of the study above, that it is important to 
observe the export development in north 
Sumatera. 
 
 
LITERATURE 
 
International Trade 
Trade is the concept of exchanging goods 
and services between two people or entities. 
International trade is then the concept of this 
exchange between people or entities in two 
different countries. People or entities trade 
because they believe that they benefit from the 
exchange. They may need or want the goods 
or services. While at the surface, this many 
sound very simple, there is a great deal of 
theory, policy, and business strategy that 
constitutes international trade. International 
trade is the exchange of goods and services 
across national boundaries. It is the most 
traditional form of international business activity 
and has played a major role in shaping world 
history. It is also the first type of foreign 
business operation undertaken by most 
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companies because importing or exporting 
requires the least commitment of, and risk to, 
the company’s resources. For example, a 
company could produce for export by using its 
excess production capacity. This is an 
inexpensive way of testing a product’s 
acceptance in the market before investing in 
local production facilities. 
A company could also use intermediaries, 
who will take on import-export functions for a 
fee, thus eliminating the need to commit 
additional resources to hire personnel or 
maintain a department to carry out foreign 
sales or purchases (Bautista, 2004). 
International trade in services has grown over 
the past decade at an annual rate of about 18 
percent compared to that of approximately 9 
percent for merchandise trade. Trade in 
services constitutes 25 percent of overall world 
trade in 2004. In some countries, such as 
Panama and the Netherlands, services account 
for about 40 percent or more of total 
merchandise trade. Typical service exports 
include transportation, tourism, banking, 
advertising, construction, retailing, and mass 
communication. 
Classical Trade Theories 
Developed in the sixteenth century, 
mercantilism was one of the earliest efforts to 
develop an economic theory. This theory stated 
that a country’s wealth was determined by the 
amount of its gold and silver holdings. In it is 
simplest sense, mercantilists believed that a 
country should increase its holdings of gold and 
silver by promoting exports and discouraging 
imports. In other words, if people in other 
countries buy more from you (exports) than 
they sell to you (imports), then they have to pay 
you the difference in gold and silver. The 
objective of each country was to have a trade 
surplus, or a situation where the value of 
exports are greater than the value of imports, 
and to avoid a trade deficit, or a situation where 
the value of imports is greater than the value of 
exports. 
Although mercantilism is one of the oldest 
trade theories, it remains part of modern 
thinking. Countries such as Japan, China, 
Singapore, Taiwan, and even Germany still 
favor exports and discourage imports through a 
form of neo-mercantilism in which the countries 
promote a combination of protectionist policies 
and restrictions and domestic-industry 
subsidies. Nearly every country, at one point or 
another, has implemented some form of 
protectionist policy to guard key industries in its 
economy. While export-oriented companies 
usually support protectionist policies that favor 
their industries or firms, other companies and 
consumers are hurt by protectionism. 
Taxpayers pay for government subsidies of 
select exports in the form of higher taxes. 
Import restrictions lead to higher prices for 
consumers, who pay more for foreign-made 
goods or services. Free-trade advocates 
highlight how free trade benefits all members of 
the global community, while mercantilism’s 
protectionist policies only benefit select 
industries, at the expense of both consumers 
and other companies, within and outside of the 
industry. 
Modern or Firm-Based Trade Theories 
In contrast to classical, country-based 
trade theories, the category of modern, firm-
based theories emerged after World War II and 
was developed in large part by business school 
professors, not economists. The firm-based 
theories evolved with the growth of the 
multinational company (MNC). The country-
based theories couldn’t adequately address the 
expansion of either MNCs or intra-industry 
trade, which refers to trade between two 
countries of goods produced in the same 
industry. For example, Japan exports Toyota 
vehicles to Germany and imports Mercedes-
Benz automobiles from Germany. 
Country Similarity Theory 
Swedish economist Steffan Linder 
developed the country similarity theory in 1961, 
as he tried to explain the concept of intra-
industry trade. Linder’s theory proposed that 
consumers in countries that are in the same or 
similar stage of development would have 
similar preferences. In this firm-based theory, 
Linder suggested that companies first produce 
for domestic consumption. When they explore 
exporting, the companies often find that 
markets that look similar to their domestic one, 
in terms of customer preferences, offer the 
most potential for success. Linder’s country 
similarity theory then states that most trade in 
manufactured goods will be between countries 
with similar per capita incomes, and intra 
industry trade will be common. This theory is 
often most useful in understanding trade in 
goods where brand names and product 
reputations are important factors in the buyers’ 
decision-making and purchasing processes. 
Product Life Cycle Theory 
The product life cycle theory has been less 
able to explain current trade patterns where 
innovation and manufacturing occur around the 
world. For example, global companies even 
conduct research and development in 
developing markets where highly skilled labor 
and facilities are usually cheaper. Even though 
research and development is typically 
associated with the first or new product stage 
and therefore completed in the home country, 
these developing or emerging-market 
countries, such as India and China, offer both 
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highly skilled labor and new research facilities 
at a substantial cost advantage for global firms. 
Global Strategic Rivalry Theory 
Global strategic rivalry theory emerged in 
the 1980s and was based on the work of 
economists Paul Krugman and Kelvin 
Lancaster. Their theory focused on MNCs and 
their efforts to gain a competitive advantage 
against other global firms in their industry. 
Firms will encounter global competition in their 
industries and in order to prosper, they must 
develop competitive advantages. The critical 
ways that firms can obtain a sustainable 
competitive advantage are called the barriers to 
entry for that industry. The barriers to entry 
refer to the obstacles a new firm may face 
when trying to enter into an industry or new 
market.  
Export 
An export is a function of international 
trade whereby goods produced in one country 
are shipped to another country for future sale or 
trade. The sale of such goods adds to the 
producing nation's gross output. If used for 
trade, exports are exchanged for other products 
or services in other countries. 
Exports are one of the oldest forms of 
economic transfer and occur on a large scale 
between nations that have fewer restrictions on 
trade, such as tariffs or subsidies. Most of the 
largest companies operating in advanced 
economies derive a substantial portion of their 
annual revenues from exports to other 
countries. The ability to export goods helps an 
economy to grow, by selling more overall goods 
and services. One of the core functions of 
diplomacy and foreign policy within 
governments is to foster economic trade in 
ways that benefit both parties involved. 
Exports are a crucial component of a 
country’s economy. Not only do exports 
facilitate international trade, they also stimulate 
domestic economic activity by creating 
employment, production and revenues. As of 
2014, the world’s largest exporting countries in 
terms of dollars are China, the United States, 
Germany, Japan and the Netherlands. China 
has exports of approximately $2.3 trillion, 
primarily exporting electronic equipment and 
machinery. The United States exports 
approximately $1.6 trillion, primarily exporting 
capital goods. Germany has exports of 
approximately $1.5 trillion, primarily exporting 
motor vehicles. Japan has exports of 
approximately $684 billion, primarily exporting 
motor vehicles. Finally, the Netherlands has 
exports of approximately $672 billion, primarily 
exporting machinery and chemicals. 
 
 
METHOD OF RESEARCH 
 
This research was conducted at Badan 
Pusat Statistika (BPS) North Sumatera at Jln. 
Asrama Medan Helvetia, North Sumatera.  The 
study was conducted from December 2015 to 
May 2016. 
The researcher applied qualitative method 
since the method of structural analysis of this 
research will be conducted by using a 
descriptive design. According to Anderson,  
(2004). “Descriptive research studies are 
designed to obtain information concerning the 
current status of phenomena”. Gauri (2004), 
also states that “Descriptive research is 
research which has objectives to describe 
method in certain situation systematically, 
accurately, and factually”. So, this research it 
just determines the nature of a situation as it 
exists at the time of the research. In this case, 
the researcher will describe the situation as 
mention in statement of research. 
Descriptive research is not only limited in 
collecting and explaining data but also 
analysing and interpreting data. According to 
Anderson, (2004), “A descriptive research 
determines and reports the way things are. One 
common type of descriptive research involves 
assessing attitudes or opinion toward 
individual, organizations, events, or 
procedures”. On the other hand, Bungin (2001), 
says that “Descriptive research purpose to 
describe some events, condition, or 
phenomena in society become the object of 
research”. This research will describe 
phenomenon happened in BPS in 2012-2014 
especially Export in industrial sector. 
 
 
DISCUSSION 
 
FOB in Industry 
In 2012, the FOB value was 7, 644,597 
and in 2013 decrease to 7,197,658. This cause 
customer did not take the risk. However in FOB 
value, the seller is giving out while the goods 
cross away the ship through the port called 
Export. This means that the customer should 
take a risk of losing the money and the 
decreases happen, the seller may take a risk 
and the customer did not want to take a risk. 
Yet, a decrease happened so the value was 
446,939. And in 2014, it improves to 7,410,702 
is not as much as in 2012. It was a bit 
improved. Theas means that the seller did not 
take a risk or even the goods had sailed and 
the seller did not take the risk. From the goods 
sailed to the destination, they take a risk on the 
seller, not seller.  
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Challenges of Exporting 
Companies that export are presented with 
a unique set of challenges. Extra costs are 
likely to be realized, as companies have to 
allocate considerable resources into 
researching the foreign market and modifying 
the product to meet local demand and 
regulations. Companies that export are typically 
exposed to a higher degree of financial risk, as 
collection of payment methods such as open-
account, letter of credit, prepayment and 
consignment are inherently more complex and 
take longer to process than for domestic 
customers. 
Absolute Advantage 
In 1776, Adam Smith questioned the 
leading mercantile theory of the time in The 
Wealth of Nations.Adam Smith, An Inquiry into 
the Nature and Causes of the Wealth of 
Nations. Recent versions have been edited by 
scholars and economists. Smith offered a new 
trade theory called absolute advantage, which 
focused on the ability of a country to produce a 
good more efficiently than another nation. 
Smith reasoned that trade between countries 
shouldn’t be regulated or restricted by 
government policy or intervention. He stated 
that trade should flow naturally according to 
market forces. In a hypothetical two-country 
world, if Country A could produce a good 
cheaper or faster (or both) than Country B, then 
Country A had the advantage and could focus 
on specializing on producing that good. 
Similarly, if Country B was better at producing 
another good, it could focus on specialization 
as well. By specialization, countries would 
generate efficiencies, because their labor force 
would become more skilled by doing the same 
tasks. Production would also become more 
efficient, because there would be an incentive 
to create faster and better production  
Comparative Advantage 
Comparative advantage occurs when a 
country cannot produce a product more 
efficiently than the other country; however, it 
can produce that product better and more 
efficiently than it does other goods. The 
difference between these two theories is subtle. 
Comparative advantage focuses on the relative 
productivity differences, whereas absolute 
advantage looks at the absolute productivity. 
Let’s look at a simplified hypothetical 
example to illustrate the subtle difference 
between these principles. Miranda is a Wall 
Street lawyer who charges $500 per hour for 
her legal services. It turns out that Miranda can 
also type faster than the administrative 
assistants in her office, who are paid $40 per 
hour. Even though Miranda clearly has the 
absolute advantage in both skill sets, should 
she do both jobs? No. For every hour Miranda 
decides to type instead of do legal work, she 
would be giving up $460 in income. Her 
productivity and income will be highest if she 
specializes in the higher-paid legal services 
and hires the most qualified administrative 
assistant, who can type fast, although a little 
slower than Miranda. By having both Miranda 
and her assistant concentrate on their 
respective tasks, their overall productivity as a 
team is higher. This is comparative advantage. 
A person or a country will specialize in doing 
what they do relatively better. In reality, the 
world economy is more complex and consists 
of more than two countries and products. 
Barriers to trade may exist, and goods must be 
transported, stored, and distributed. However, 
this simplistic example demonstrates the basis 
of the comparative advantage theory. 
Porter’s National Competitive Advantage 
Theory 
In the continuing evolution of international 
trade theories, Michael Porter of Harvard 
Business School developed a new model to 
explain national competitive advantage in 1990. 
Porter’s theory stated that a nation’s 
competitiveness in an industry depends on the 
capacity of the industry to innovate and 
upgrade. His theory focused on explaining why 
some nations are more competitive in certain 
industries. To explain his theory, Porter 
identified four determinants that he linked 
together. The four determinants are : 
1. Local market resources and capabilities 
(factor conditions). Porter recognized the 
value of the factor proportions theory, which 
considers a nation’s resources (e.g., natural 
resources and available labor) as key 
factors in determining what products a 
country will import or export. Porter added to 
these basic factors a new list of advanced 
factors, which he defined as skilled labor, 
investments in education, technology, and 
infrastructure. He perceived these advanced 
factors as providing a country with a 
sustainable competitive advantage. 
2. Local market demand conditions. Porter 
believed that a sophisticated home market is 
critical to ensuring ongoing innovation, 
thereby creating a sustainable competitive 
advantage. Companies whose domestic 
markets are sophisticated, trendsetting, and 
demanding forces continuous innovation 
and the development of new products and 
technologies. Many sources credit the 
demanding US consumer with forcing US 
software companies to continuously 
innovate, thus creating a sustainable 
competitive advantage in software products 
and services. 
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3. Local suppliers and complementary 
industries. To remain competitive, large 
global firms benefit from having strong, 
efficient supporting and related industries to 
provide the inputs required by the industry. 
Certain industries cluster geographically, 
which provides efficiencies and productivity. 
Advantages of Exporting for Companies 
Companies export products and services 
for a multitude of reasons. Exporting, if done 
correctly, has the ability to increase sales and 
profits by expanding into new markets. It may 
even present an opportunity to capture 
significant global market share. Companies that 
export spread business risk by diversifying into 
multiple markets. Exporting into foreign markets 
can often reduce per-unit costs by expanding 
operations to meet increased demand. Finally, 
companies that export into foreign markets 
generally gain new knowledge and experience 
that may allow discovery of new technologies, 
marketing practices and insights into foreign 
competitors. 
 
CONCLUSION 
 
Based on the research conducted by the 
researcher, it was found that, The development 
of export in industry sector in North Sumatera 
viewed from FOB value has significant 
decrease in 2012 – 2013 and in 2013 – 2014 
has increased. There is increasing value in 
2012-2013 and a little decreasing value from 
2013-2014 in the development of export in 
industry sector in North Sumatera. The 
development of export in industry sector can be 
seen from international prices since 
international prices significantly influence 
market prices. International prices are more 
than domestic prices. The development of 
export in industry sector can be seen from the 
exchange rate that cause export in 2013 with 
the higher international prices and in 2014, the 
exchange rate is lower with lower international 
export price 
 
 
SUGGESTION 
 
Based on the conclusions above, the 
researcher suggests readers to Increase FOB 
value in order to increase the export in industry 
sector in North Sumatera. Increase the net 
value to get the more profit in industry export in 
North Sumatera. Provide international 
exchange in order to increase international 
prices in industry export in North Sumatera 
Provide international exchange to maintain the 
exchange rate in order not to lose any exporter 
in export sector in North Sumatera. 
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